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How America Shops® Insights: Most Important Factors For Easier In-Store Shopping

Located close to my home or work 52%

r—— - - - - - = —-— - - - - - - - — - — - - — - - — - - — - — — - — — - — — — — — — 9

" I can get in and out quickly
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: | know where to find the items | want
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Has self-checkout
Parking is easy

Has cashiers at the checkout

23%

Open early or late
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Has large/value size options

19%

| won't get stressed
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Employees know where merchandise is

N
(=]
=X

17%

| can order online for pick up
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Accepts payment from mobile phone
Has an app that helps locate merchandise 12%
Has smaller size options

A smaller store BWEA
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Has less selection for easier decisions
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Source: WSL How America Shops® Paradox of the New Shopping World, August 2023
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