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Let’s collaborate!
The National Community Pharmacists Association is pleased to present you with a proposal 
for collaboration, which will help grow your independent long-term care pharmacy market 
and increase your company’s visibility within this segment.

NCPA’s LTC Division
A RESOURCE AND ADVOCATE FOR LONG-TERM CARE PHARMACY PROVIDERS 
Membership in the NCPA Long-Term Care Division offers pharmacists resources to improve 
operating efficiencies and guidance on how government actions may impact profitability. 
Many issues are hitting pharmacy’s bottom line at the federal and state levels, and NCPA’s LTC 
Division and Advocacy Center serve as the voice for independent pharmacy. LTC pharmacy 
providers have an advocate in Washington, and your support can help us in the fight for fair 
reimbursement, to ease audit concerns, and to resolve other issues affecting your customers.

Snapshot of the LTC market

51% 
of the 19,432 independent 
community pharmacies 
are in the LTC business

Sponsorship level overview
NCPA will provide sponsors with a combination of marketing services and other benefits via multiple NCPA media channels during 
each successive twelve (12) month period.

•  Exhibit and attend the 
Business of Long-Term Care 
Workshop 

•  Showcase your logo on 
the LTC Division webpage 
and monthly e-newsletter

•  Receive special recognition 
in the monthly LTC Division 
e-newsletter 

•  Enroll up to three company 
executives to have access to 
LTC Division membership 
benefits  

•  Special booth signage at the 
NCPA Annual Convention 

•  A highlight in the LTC issue 
of America’s Pharmacist®, 
NCPA’s monthly magazine

BRONZE $5,000

SILVER $15,000
•  A customized email sent to 

the LTC Division members   
•  Opportunity to provide a 

webinar to NCPA members
•  Quarterly briefing on top 

LTC advocacy issues

+  Benefits from the 
Bronze level  

GOLD $25,000
•  One representative on the 

NCPA LTC Division Advisory 
Council

•  Personalized Long-Term 
Care session for your 
internal team

+  Benefits from the 
Silver Level  

DIAMOND 
$50,000+

A customizable sponsorship 
package featuring benefits 
that are specific to your 
requests.  
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BRONZE $5,000
•  Exhibit and attend 1 Business of Long-Term Care Workshop 

per year: The Business of Long-Term Care Workshop teaches 
pharmacy owners and operators how to implement or expand 
senior care pharmacy services in their communities. As a sponsor 
of the LTC Division, your company will be offered a complimentary 
tabletop exhibit, have the opportunity to network with attendees, 
and have access to program participant lists for follow-up.

•  Showcase your logo on the NCPA LTC Division webpage and 
monthly e-newsletter: The webpage (www.ncpa.org/ltc) includes 
the latest regulatory updates, business resources, webinar 
and newsletter archives, and other topics of interest to help 
independent LTC pharmacies remain competitive.

•  Receive special recognition in the monthly LTC e-newsletter: 
Submit a banner ad highlighting your company or product for 
inclusion in an edition of the monthly e-newsletter.

•  Access to LTC Division membership benefits: LTC Division 
supporters are entitled to enroll up to three company executives as members of the LTC Division and receive all of the corresponding 
benefits (monthly e-newsletters, access to member-only webpages, etc.).

•  Special booth signage at the NCPA Annual Convention: As an LTC Division sponsor, you will receive special recognition if you 
exhibit at the NCPA Annual Convention.

•  A highlight in the LTC issue of America’s Pharmacist®, NCPA’s monthly magazine

SILVER $15,000
•  Exhibit and attend the Business of Long-Term Care Workshop: The Business of Long-Term Care Workshop teaches pharmacists 

how to implement or expand senior care pharmacy services in their communities. As a sponsor of the LTC Division, your company 
will be listed as a sponsor on all materials, offered a complimentary tabletop exhibit at all workshops during the year, have the 
opportunity to network with attendees, and have access to program participant lists for follow-up.

•  Showcase your logo on the NCPA LTC Division webpage and monthly e-newsletter: The webpage (www.ncpa.org/ltc) includes 
the latest regulatory updates, business resources, webinar and newsletter archives, and other topics of interest to help independent 
LTC pharmacies remain competitive.

•  Receive special recognition in the monthly LTC e-newsletter: Submit a banner ad highlighting your company or product for 
inclusion in an edition of the monthly e-newsletter.

•  Access to LTC Division membership benefits: LTC Division supporters are entitled to enroll up to three company executives as 
members of the LTC Division and receive all of the corresponding benefits (monthly e-newsletters, access to member-only 
webpages, etc.).

•  Special booth signage at the NCPA Annual Convention: As an LTC Division sponsor, you will receive special recognition if you 
exhibit at the NCPA Annual Convention.

•  A highlight in the LTC issue of America’s Pharmacist®, NCPA’s monthly magazine
•  A customized email sent to the LTC Division members
•  The opportunity to provide a webinar to NCPA members: As a sponsor you can present a one-hour webinar to the members of 

NCPA. NCPA will advertise and market the program. The sponsor will provide the speaker, topic, and materials for the webinar.
•  Quarterly briefing on top LTC advocacy issues: At your request, the NCPA Advocacy Center experts will provide quarterly 

briefings on regulatory and legislative issues to your team. This forum gives you the opportunity to comment on regulatory and 
legislative actions that may affect your customers’ businesses as well as their patients.

Continued on next page 
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GOLD $25,000
•  Exhibit and attend the Business of Long-Term Care Workshop: The Business of Long-Term Care Workshop teaches pharmacists 

how to implement or expand senior care pharmacy services in their communities. As a sponsor of the LTC Division, your company 
will be listed as a sponsor on all materials, offered a complimentary tabletop exhibit at all workshops during the year, have the 
opportunity to network with attendees, and have access to program participant lists for follow-up.

•  Showcase your logo on the NCPA LTC Division webpage and monthly e-newsletter: The webpage (www.ncpa.org/ltc) includes 
the latest regulatory updates, business resources, webinar and newsletter archives, and other topics of interest to help independent 
LTC pharmacies remain competitive.

•  Receive special recognition in the monthly LTC e-newsletter: Submit a banner ad highlighting your company or product for 
inclusion in an edition of the monthly newsletter.

•  Access to LTC Division membership benefits: LTC Division supporters are entitled to enroll up to three company executives 
as members of the LTC Division and receive all of the corresponding benefits (monthly newsletters, access to the member-only 
webpages, etc.).

•  Special booth signage at the NCPA Annual Convention: As an LTC Division sponsor, you will receive special recognition if you 
exhibit at the NCPA Annual Convention.

•  A customized email sent out to the LTC Division members
•  The opportunity to provide a webinar to NCPA members: As a sponsor you can present a one-hour webinar to NCPA members. 

NCPA will advertise and market the program. The sponsor will provide the speaker, topic, and materials for the webinar.
•  Quarterly briefing on top LTC advocacy issues: At your request, the NCPA Advocacy Center experts will provide quarterly 

briefings on regulatory and legislative issues to your team. This forum gives you the opportunity to comment on regulatory and 
legislative actions that may affect your customers’ businesses as well as their patients.

•  A highlight in the LTC issue of America’s Pharmacist®, NCPA’s monthly magazine
•  Representation on the NCPA LTC Division Advisory Council: You may have one representative on the NCPA LTC Division 

Advisory Council.
•  Personalized Long-Term Care session for your internal team: NCPA will host a session to provide the latest updates in LTC to 

your internal sales team.

DIAMOND $50,000+
•  A customizable sponsorship package featuring benefits specific to your requests.

CONTACT
Whitney Lynch
Manager, Business Development 
703.838.2656 
whitney.lynch@ncpa.org

IN THE  LONG TERM,  IT’S ABOUT  PATIENT  CARE

care continuum. It continually works to advance the practice of LTC pharmacy by advocating for its vital role, equipping teams for exceptional care, elevating patient outcomes, and optimizing business operations.

NCPA LTC DIVISIONThe NCPA LTC Division is your source for news, information, and educational resources in the growing field of LTC pharmacy.
Becky Snead, NCPA senior  director of strategic initiatives and lead administrator for the NCPA LTC Division, says, “Whether formally designated or not, you likely provide LTC phar-macy services in your pharmacy. Joining the LTC Division can help you learn how to maximize the benefit from services you may already be offering as well as  how to grow your business.” (Read more from Becky in the LTC Forum on page 26.) 

The NCPA LTC Division gets a variety of questions from phar-macists and technicians like you who are looking to grow in the long-term care business, such  as: What packaging should I investigate? What regulations must I follow? How do I set up a relationship with the facility in  my area? How does this differ from my community business? Do I need another physical  location? Can I use the same staff?

A growing trend is providing LTC pharmacy services to patients receiving long-term care in their  home. The LTC-at-home model represents a shifting population of patients preferring to receive the same care they would receive in a facility in their homes, which is a lower cost environment. 
Ronna Hauser, PharmD, NCPA senior vice president of policy and pharmacy affairs, says getting pharmacists paid for the LTC pharmacy services they provide to patients who choose to age in place has been the number one priority of NCPA’s Long-Term Care Division since 2019. 

“We were pleased when the  Centers for Medicare & Medicaid  Services acknowledged the importance of these services for home bound patients in 2021,” she  says. “But, we realize more work needs to be done to ensure  appropriate payment and recogni-tion of these vital services. That  is why NCPA was instrumental  in forming the Alliance for  LTC@Home along with ASCP and SCPC in 2022.”

TOOLS AND RESOURCESNCPA’s Long-Term Care Steer-ing Committee meets regularly throughout the year. Its objective is empowering pharmacies in LTC at home, assisted living, nursing homes, hospice, acute care settings and beyond to provide quality care across the 

You can get these and other  questions answered at the Business of Long-Term Care Workshop, presented by the NCPA Innovation Center. It is an intensive crash course on owning and operating a long-term care pharmacy and find out what you need to know to grow your long-term offering from a few beds to  a few thousand beds.

Topics include:
• LTC continuum overview  and differentiating services, LTC at home• Contracting and group  purchasing organizations 101• Marketing strategies for winning new business• Local, state, and federal requirements review• Pharmacy operations and workflow deep-dive• Technology innovations and efficiencies

In short, you’ll walk away armed with the fundamentals about what it takes to run a profitable long-term care pharmacy. The next event is scheduled for  April 19-20 in Alexandria, Va.  To register and to learn more about the NCPA LTC Division, visit ncpa.org/ltc.

In the pages that follow in this issue of America’s Pharmacist®, we take a look 

at long-term care, as it continues to be an increasingly ideal avenue stream for 

independent community pharmacists. As an opportunity to enhance revenue, 

avoid PBM tactics such as DIR fees, and practice at a high clinical level, LTC is 

an attractive option. According to the 2023 NCPA Digest, sponsored by Cardinal 

Health, in 2022, 51 percent of respondents provided LTC services to their patients. 

www.ncpa.org/ap 
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In the heart of inner-city America, where community pharmacies often serve as more than medicine dispen-saries, Philadelphia-based Centennial  Pharmacy Services stands as a tes-tament to the transformative power of dedication and innovation. It is owned and operated by the Dymowski  family, visionaries who have not only owned and operated community pharmacies but have helped pioneer the challenging landscape of long-term care pharmacy at home. 
“Our motto has always been ‘As a family, we can do anything.’ We’ve lived by that creed,” Lindsay Dy-mowski Constantino says. “We’re driven to redefine the role of phar-macy in health care through LTC at home, knowing that together and with our trusted partners, there’s no limit to what we can accomplish.”

AN UNLIKELY ORIGINThe tale of the Dymowski family’s entry into the pharmacy world begins in the unlikeliest of places – a lively casino where Joe Dymowski was serving as a craps dealer. It was amid the clatter of dice and the flick-er of neon lights that Joe decided to take a gamble on his career, charting a new course for his family’s future by choosing to pursue a college education. Joe orchestrated a life 

“Backing Joe’s decision to pursue pharmacy school wasn’t just about being a supportive wife,” Cindi says. “It was about believing in our fam-ily’s potential to create something meaningful together.”

Lindsay and Joey, the youngest members of the family, were not  just spectators; they were active participants in their parents’ journey. From the late-night shifts at the  casino to the sacrifice of leaving a stable job, the kids were exposed to the realities of pursuing one’s dreams against all odds. 
“From a young age, our children have been actively involved in our business, instilling in them a deep sense of pride, purpose, and  responsibility,” Cindi says.

AN EMPTY STOREFRONT CHANGES EVERYTHINGAfter Joe’s graduation and a stint in the retail pharmacy industry, an encounter with an empty storefront sparked the idea of opening a  

change, simultaneously dealing cards at night and taking chem 101 during the day. 

“Going back to school was a deci-sion driven by a desire for something more – for myself and for my family,” says Joe, who received his PharmD from the Temple University School of Pharmacy. “I knew that pursuing a career in pharmacy would not only provide better opportunities for us but also allow me to make a mean-ingful difference in people’s lives.”
At the heart of this journey was Cindi, Joe’s steadfast companion and co-pilot in the pursuit of a new dream. The decision to go back to school wasn’t just a personal ambi-tion; it was a familial commitment that both Joe and Cindi embraced wholeheartedly. This family’s journey into pharmacy was part of a shared passion that would shape their  legacy for generations to come.

Recognizing the significance of  Joe’s educational pursuit, Cindi made a life-altering decision of her own – she left her job as a medical assistant to create a supportive home environment for Joe and their growing family. Her sacrifice  became the bedrock upon which Joe’s journey rested.

Centennial Pharmacy Services,  a family business on the  forefront of pharmacy care
by Rebecca Bertuch

PIONEERING LONG-TERM CARE PHARMACY AT HOME
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Cindi Dymowski put her career on  hold to help support the family  pharmacy business.
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Stephanie Wise realizes  

ownership dream with  

Oasis Pharmacy Services 

by Chris Linville

Life tends to happen in unpredict-

able ways, as Stephanie Wise can 

attest. In 1998, her father was in an 

automobile accident that caused a 

traumatic brain injury, followed by 

early onset dementia. 

“He was a very active, very smart 

man,” Stephanie says. Twenty-six 

years later, her dad is in a skilled 

care facility, and how his care has 

been managed has shaped Stepha-

nie’s thinking.  

“That definitely intrigued my interest 

in what I could do to better those 

who have experienced similar life-al-

tering experiences,” Stephanie says. 

“Unfortunately, he’s not the only 

one who’s been in an accident that 

resulted in this outcome. So that’s 

been something that I’ve always 

thought about – how we can better 

serve this patient population and 

their families because when they 

get in an accident and they have a 

traumatic brain injury, although it’s 

directly affecting them, it’s also indi-

rectly affecting everyone associated 

with them. That’s been something 

that I’ve always looked for, finding a 

way that we can be most effective in 

whatever we’re doing.”

That sense of empathy, caring 

and compassion put her on a path 

toward long-term care pharmacy 

and as founder and owner of Oasis 

Pharmacy Services, LLC, in West 

Columbia, S.C., which opened in 

2022. Oasis specializes in long-term 

care for those who reside in group 

homes for individuals with intellectu-

al and/or developmental disabilities 

and special needs; intermediate care 

facilities; community residential care 

facilities; and assisted living and 

correctional institutions. Oasis also 

has a care at home model offering 

support to those who live at home 

but have a complicated medication 

regimen and require additional  

medication management support. 

Oasis also offers comprehensive 

options to support LTC facilities, 

from electronic medication admin-

istration record sheets maintained 

by her pharmacy staff to specialized 

compliance packaging, to meet the 

needs of those they serve. 

VISION, MISSION, AND VALUES

Stephanie says the Oasis foundation 

is built on its vision, mission, and 

values.

“There’s a space on our web site 

where we explain our purpose,” she 

says. “I wanted that to be prominent. 

I didn’t want Oasis to be seen as 

just another pharmacy or pharmacy 

option. We don’t want to be known 

as individuals who just count pills 

and put them in a bottle. There’s so 

much more that comes with  

pharmacy care.”

Those who work with Oasis say 

they see those attributes with every 

interaction.

“Our mandate is to provide the best 

possible services to our consumers 

and their families,” says Torrance 

Davis, executive director, Bamberg 

County Disabilities and Special 

Needs. “While there are many 

options for pharmacy services, our 

agency and those we serve are 

grateful to have access to Dr. Wise 

and Oasis Pharmacy, which we view 

as a premier service provider that, 

fortunately, is available in our  

community. Dr. Wise and Oasis 

Pharmacy are true gems in  

Bamberg County.”

Lindsey Daniel, South Carolina state 

director of Community Options, 

Inc., a nationwide organization that 

works to support individuals with 

significant disabilities in a variety of 

ways, including residential services, 

echoes those thoughts.

LTC VISION COMES 

INTO FOCUS

The Oasis foundation is built on its 

vision, mission, and values.
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ALL FIELDS REQUIRED
Company name  ______________________________________
_____________________________________________________
Mailing address (Street | City | State | ZIP)
_____________________________________________________
_____________________________________________________

Telephone  ___________________________________________

Company website  ____________________________________
Describe your company’s products/services
_____________________________________________________
_____________________________________________________
_____________________________________________________
_____________________________________________________

SPONSORSHIP LEVEL 
  DIAMOND  $50,000+
  GOLD  $25,000
  SILVER  $15,000
  BRONZE  $5,000

PAYMENT INFORMATION
Amount due $____________________

  American Express     Discover     MasterCard     Visa

Name on card  _______________________________________

Card number  ________________________________________

Exp. date  _________

ACH  _____________

Beneficiary address: 100 Daingerfield Rd.,
Alexandria, VA 22314 
Beneficiary account: 1000177607883  
Beneficiary name: 
National Community Pharmacists Association
Account routing/ACH number: 055002707 

WIRE INSTRUCTIONS 
Bank name: Truist Bank 
Bank address: 214 N Tryon St., Charlotte, NC 28202
ABA routing number: 053101121 
SWIFT code: BRBTUS33

Checks made payable to NCPA and mailed to:
ATTN: Accounting Department
PO Box 791223
Baltimore, MD 21279-1223

LTC DIVISION SPONSORSHIP APPLICATION

Please complete and submit this form to whitney.lynch@ncpa.org. If you have any questions contact Whitney Lynch at 703.838.2656. 

Sponsors are entitled to enroll up to three managers, 
officers, or board members as NCPA LTC Division 
members.

MAIN CONTACT FOR SPONSORSHIP
Name  ________________________________ Title  _________
Preferred mailing address (Street | City | State | ZIP)
____________________________________________________
____________________________________________________
Telephone  __________________________________________
E-mail address  _____________________________________

CONTACT #2
Name  ________________________________ Title  _________
Preferred mailing address (Street | City | State | ZIP)
____________________________________________________
____________________________________________________
Telephone  __________________________________________
E-mail address  _____________________________________

CONTACT #3
Name  ________________________________ Title  _________
Preferred mailing address (Street | City | State | ZIP)
____________________________________________________
____________________________________________________
Telephone  __________________________________________
E-mail address  _____________________________________

Sponsors will have their logo on the NCPA LTC  
Division website and newsletter.

(Email to whitney.lynch@ncpa.org along with your application.)

  Company logo for website (215w x 90h) 

  Company logo for newsletter (150w x 50h) 

  Company banner ad for newsletter (600w x 100h) 

Website that logos and banner ad should link to:

___________________________________________________
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